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11 green is the new cool 
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13 The UK’s most eco-friendly bottled water 



Explosive growth 
Belu has been UK’s fastest growing bottled water brand 
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eco kettle 

For illustration purposes only 



home compost device 

For illustration purposes only 



eco-friendly composite 

For illustration purposes only 



Low 
Energy 
Shower 

50% energy 
savings 

For illustration purposes only 




