a S WS 3: Visualising
Sustainable Lifestyles

Host Deutsche Bundesstiftung Umwelt (DBU)

Moderator Vanessa Timmer — One Earth
Speakers Laila Abdullatif — Emirates Wildlife Society / WWF

Francois Jegou — Strategic Design Scenarios
|da Tillisch — Emirates Wildlife Society / WWF
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Deutsche Bundesstiftung Umwelt
Federal Environmental Foundation

Guidelines

« Sustainable Development
according to Agenda 21

Departments

 Environmental Technology

« Environmental Research and
Nature Conservation

« Environmental Communication and
YT R Protection of Cultural Assets
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Essential Funding Criteria
* Innovation

« Exemplary Character
www.dbu.de  Environmental Relief
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Project
“Consuming and living sustainably”

« |t looks into the best ways to
strengthen and implement
sustainable consumption and
future lifestyles.

« It aims to identify new promising
ideas for activities in the three
strategy areas visualisation,
capacity building and networking.

* The project “Consuming and living
sustainably” is carried out by the
CSCP and supported by the DBU

Website: http://nachhaltig-leben.ning.com (German only)

D B U ( ‘ Deutsche Bundesstiftung Umwelt



Aim of this workshop

* Present three inspiring cases from
around the world

« Learnt about your experiences on
fostering sustainable lifestyles and
consumption through visualisation
and discuss with you

« Collect ideas for new actions

D B U ( Deutsche Bundesstiftung Umwelt
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ECOLOGICAL FOOTPRINT ANIMATION




OVERVIEW

EWS-WWEF
The issue — UAE's Ecological Footprint

Creating the animation
Awareness

1.
2.
3.
4.




EWS-WWF MISSION

To work with people and institutions
within the UAE and the region, to
conserve biodiversity and promote
sustainable living through education
and conservation initiatives.

Scope of Work:
» Research & Policy

« Education & Capacity Building
* Awareness, Outreach, Business
Development & Marketing

Themes:
» Species
« Habitats
» Climate Change
» Ecological Footprint
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GOALS OF THE AL BASMA AL BEEIYA

@ Understand what the Footprint is;
e ldentify what factors are driving our high Footprint.
e Develop strategies to help us manage it responsibly.

 Data collection and verification

« Science and research R
h, @‘i @ O ﬁ. Globol
. . . E..;.,..l-a_-..,.._.na_:.,..; Footprint
o Policy analysis P WWF | s | et Network

« Capacity building

o Awareness and outreach




ECOLOGICAL FOOTPRINT
ANIMATION GOALS

e Goal:

 highlight to the general public
the scarcity of natural
resources and the need to live
within our resource means

* drive residents in the UAE to
think about the environment
and think about future
generations.




CREATING THE ANIMATION

*Asylum films & Aya

*Non stop-motion animation made up of 2500 stills
*Over 150 hours of set building,

*300 newspapers,

200 hours of shooting

www.ecologicalfootprinfljheroesoftheuae.ae



http://www.ecologicalfootprint.heroesoftheuae.ae/
http://www.ecologicalfootprint.heroesoftheuae.ae/
http://www.ecologicalfootprint.heroesoftheuae.ae/
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AWARENESS

* Awareness:
* Featured across cinemas in the UAE for the period of one month

* Featured online — approximately 60% of all the views stemmed from
people posting the animation as an embedded video on their blogs,
websites, twitter feeds and e-mail — over 15,000 views on youtube

« Featured at various community events and on CNN

* Awards:
« Gold at Dubai Lynx awards

 Best Promotional Animation at the Ottawa International Animation
Festival (OIAF)

« Gold at Bradford Film Festival UK
* Entry for Cannes Film Festival




THANK YOU!




Sustainable Everyday Visualisations
Francois Jégou www.solutioning-design.net
Politecnico di Milano/SDS www.sustainable-everyday.net
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L’atelier alimentare

Il negozio tutto-fare

1l club della connettivita

L'agenzia della mobilita

Il laboratorio energetico

La serra abitabile

Quick

Food ?
Food Atelier...

Things ?

Handyman Shop...

Work ?

Connectivity Club...

Energy ?
|9¢J¥(shop. .

Energy

Travel ?
Mobility Agency...

Green ?

Microclimatic Greenhous% - _zﬁ“f"

Triennale di Milano...

..."'solution basket”
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EQUIPEMENTS PARTAGES
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Beaubourg Paris
igital guestbook”




Thank v“ | t.igou@gmail.co |

www.sustainable-everyday.net
www.desis-network.org




Wohn-Vision-2020 L7
Visualising sustainble lifestyles \ y ”)

by recycling design concepts /{, 59

Mark Fleischhauer
Institute for Environmental Research, TU Dortmund

The Future of Sustainable Lifestyles and Entrepreneurship
Workshop ,Visualizing Sustainable Lifestyles”
Hurth, 24 May 2011

-tu technische universitat
dortmund

Institut fir
Umweltforschung I N F U
der Fakultat Chemie







From waste to a product

Winner of the 2"
RecyclingDesign Award 2008,
table ,,Mikado“, designer:
Fabian Achterberg




onversation content defines ,in-design”
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furniture fair

Cologne, Jan. 2011 Wohn-Vision-2020




RecyclingDesign Competitions transport the idea.
Or: When pupils become designers! .
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Information on resource savings

Die Z.veiTSinN-Einspareffekte:
{Stand 10. KW 2008}
CO2-Aquivalente in kg
oder

(LRE ] KiYh Strom

oder

oder

>
£ rA3 00 r° Erdgas
(A

oder

¢ a

oder dem jahrlichen Stromverhrauch von

L




Producer pays
supplier of
secondary raw
material (used
furniture, bulky
waste); accounts
are seftled
bilateralhy

Designer
{membershipfee: 15 €/month;
balanced with the provision)

Producer
{membership fee: 15 €/month
for very small enterprises up to
3 employees; 50 €/month for
all other enterprises; balanced
with the provision)

ZweitSinn
{run by ecomoebel GmbH)

(in some cases producers and
sellers are the same)

Supplier of raw

materials
(waste managers, waste
collectors, responsibles for
clearing out apartments, ...)

Standard calculation:

Seller pays 55 % of
retail price to
producer (retail price
less own provision of
30 %, less 5 % for
designer, less 10 % for
Zweitsinn)

Seller pays 5 % of
retail price as
provision to designer

ZweitSinn= 10 %
Designer =5 %
Seller =30%
Producer = 55 %

—

Seller pays 10% of retail
price to ZweitSinn

Customer

Customer pays 100 % of
retail price to seller




Project overview

ZweitSinn
ZWEITSINN e

WWW.zweitsinn.de

Wohn-Vision-2020

W OHN-

VISION- 2009-2011
www.oekopro.de/wohn-vision-2020/

Both projects sponsored by

Deutsche Bundesstiftung Umwelt
www.dbu.de




Contact information

esearch (INFU)
nund, Germany
095

Imark.fleischhauer@tudo

hvww.zweitsinn.del

ww.oekopro.de/wohnHvisionH2020/,

WOHN-VISION-Z020 Z EITSINN
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